PROJECT HIGHLIGHT

COMO ORCHARD -
COMO CUISINE & CLUB 21

SINGAPORE

COMO Cluisine offers a refined dining experience that celebrates the rich culinary heritage
of COMO Hotels and Resorts’ global destinations. With a menu inspired by authentic
flavours from around the world, each dish is crafted to delight the senses. The vibrant space
also features a stylish long bar, serving a curated selection of cocktails inspired by COMOQO’s
iconic properties. After exploring the finest fashion collections at Club21, guests can unwind
at COMO Cauisine with exquisite food and expertly crafted drinks, making it the perfect
destination to indulge in both style and taste.

LEARN MORE




COMO Cluisine

Located on the second floor of COMO Orchard, both COMO Cuisine and Club2| offer

visitors a seamless blend of culinary and fashion experiences. The integrated space allows

guests to indulge in contemporary dining at COMO Cauisine and at the same time explore
high-end fashion at Club 21 with utmost convenience.



COMO Cuisine

COMO Cuisine provides a refined dining atmosphere, enhanced by thoughtfully designed
lighting that creates a warm and inviting ambiance. The comfortable seating arrangements
and spacious layout ensure a relaxed dining experience, making it an ideal spot to unwind
after shopping.



Club21

Club21, spanning 8,000 square feet over two levels, is a multi-label fashion retailer renowned for
its curation of international luxury and contemporary designer brands. The boutique offers a
diverse selection of apparel and accessories, catering to discerning fashion enthusiasts seeking
the latest trends.
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